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E-COMMERCE AND WOMEN EMPOWERMENT:
STATUS AND STRATEGIES E!

Shilpi Saxena, Roopam Kothari

" You can tell the condition of a nation by looking at the status of its women."
-By Jawaharlal Nehru.
ABSTRACT
In 21% century women empowerment has become one of the most
important area of concern across the globe. A nation’s economy can
sustain only when all its eligible members participate in the process of
development. Women now have been identified as key agents in the
process of sustainable development of a nation especially in developing
countries. Nowadays, the role of women entrepreneur or business
women has become very significant in various areas of business. In 21*
century it is being observed that empowering women to participate in
economic development is not only a daunting and challenging task but
also paving path for future sustainable development. In developing
countries like India the issue of women empowerment requires serious
and immediate attention. With reference to this Indian government has
made many efforts like Swayamsidha Programme, Rashtriya Mahila
Kosh, Mahija Samridhi Yojana, Self help groups at Panchayat level,
Swa- Shakti Project, Support to Training and Em ployment Programme
for Women (STEP), Swalamban, Swadhar, Rashtriya Mahila Kosha
(RMK), Self Help Groups (SHGs) hostels for working women, etc. Even
Various projects have been launched by government to provide
employment to women in different sectors. When talking about Indian
economy, one sector which can’t be left unnoticed is -e commerce
sector. The e-commerce in last 10 years, is one of the biggest things that
have taken the Indian business by storm. It is creating an entirely new
economy, which has a huge potential and is fundamentally changing
the way business is done. It has advantages for both buyers as well as
sellers and this win-win situation is at the core of its phenomenal rise.
It has allowed firms to capture a greater market share by providing a
cheaper and more efficient distribution chain for their products or
services. This paper discusses the role which e commerce has played in
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work and produce 50 per cent of food commodities consumed by the
country.They earn one third of remuneration and own 10 per cent of the
property or }\-ealth of the country” (Reddy etal., 1994). This shows that
the. economic stéms of women is in pathetic condition and this is more
so in a country like India.

onomical or

All these statistical figures draw our attention on an issue of immense
importance and contemplation over the last few decades world-wideie.
Women Empowerment. Efforts have been made on a regular basis across
the globe to address this issue and enhance the socio-economic status o
women. In recent years it has become an important concernarea of mo
of the government plans & programs. If we compare the socio econom
status of women in developed and developing countries like India
find that the developing countries are lagging far behind. In develop
countries the situation is pathetic especially in rural areas. There i
immense need to focus on empowerment of rural women in dev eloy
countries today. In the field of empowerment, economic empowers
of rural women is regarded as an issue of paramountimportance b
economists, political thinkers, social scientists and economic refor
As economic empowerment of rural women leads to the developm
family, community, society, state and nation, itis necessary to giv
of our attention to empowerment of women in the rural area for
development of our country in all spheres.
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allows consumers to electronically exchan, ns. E~-commerce
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growthin the last five years and is predicted to continue atthens?x:gj::g
or even at an accelerated rate. Looking at such accelerated rate of gr(,wﬁ;
itis predicated thatin near future the boundaries between "conventional"
and "electronic" commerce will become increasingly blurred as more
and more businesses are shifting their operations onto the internet. Thus
E-commerce can be defined as utilization of technology relating to
electronic communications and digital informatiop proce.ssi_ng.in
business transactions to create, transform, and reqefme relationships
for building value between or among organizations, ax:xd between
anizations and individuals. The concept of E-commerce is applicable
e business because it involves the whole business cycle from
e ent, distribution, sales, payment, fulfillment,
prode Y i sev dels of e commerce like
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WOMEN AND E-COMMERCE »
In modern India the condition of women 1S parad
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However, in many arecas, women es ially those who are
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rural India are still not able to access internet and even the
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communication technologies in a large num\)e%o( :r‘e:io‘\"\‘:a“o“‘ b
access t? valuable business information, finding, new (ex,‘;o:“e‘:,::né
promoting their products and services over the \n\nrne{, acquirin \:l' 'e
ord.ers.through networking with community members, and ge%\era%\y
achieving economies of scale through adopting efficient business tactics.

In developing
women empowerment through e- co
e commerce. Some of such cases are as follows:
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countries except India there are found many cases of
mmerce that too from B2C model of

Cooperative is an organization of 3
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