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ABSTRACT

In the present study an attempt was made
to study some psychological correlates of
clothing interest among adolescent girls.
Clothing interest scale (Gurel & Gurel, 1979),
self-concept rating scale (Pratibha Deo,1997)
and social reaction inventory (Rotter, 1966) were
administered on 200 girls ranging in age 13 to
20 years. Results show significant correlation
of age, self-concept and locus of interest with
clothing interest. The study revealed that girls
of 13 to 16 years have greater clothing interest
in comparison to girls of 17 to 20 years. It was
also revealed that girls with negative self-
concept and external locus of control express
greater clothing interest.

INTRODUCTION

Clothes are not contiguous to the body in
physical sense, but they are close to self in
psychological sense (Sontag & Schlater, 1982).
Clothing communicates complex set of information
through the use of non-verbal symbols (Flynn,
1985, Marshall et al., 2000). During adolescence,
clothing is of greatest importance than during any
other period. Clothing becomes magnified in
importance because the adolescent has not yet
fully outgrown the orientation to concentration
on peripheral, concrete qualities in a person. The
teens still retain some of the egocentrism of
childhood but becomes increasingly aware of the
self in relation to others concern about appropriate
appearance and behavior. Adolescents feel that
everyone else notices his or her appearance and
behavior to the same degree (Kaiser, 1997).

Adolescent leamn from experience that clothes
do much to make or mar appearance (Silverman,
1945). They also discover that adolescents could
express their identitics through clothes. Clothing
wins the recognition which adolescents eamestly

desires. They adopt it and are \nllm;-; 0 po 1o
any extreme, which may be necessary to experience
the gratification to the maximum (Hurlock, 1984)

Psychologists, refer age of adolescents as
the period of varied and peculiar interest. During
this phasc adolescents spend a great deal of time,
money and encrgy on activities related to
appearances and are greatly interested in altering
appearance of body through dict, exercise and
clothing choice. They exhibit high depree of
interest in clothes, as clothes are closely
associated with appearances.

During adolescent years people make their
first attempt to leave the dependent secure role
of a child and establish themselves as unique
individuals independent of their parents. This
period is marked by rapid physical growth and
maturation. The focus of adolescent self-concept
is on their physical self and their evaluation on
physical acceptability.

Elkind (1981) reported that adolescents
believe that in any social situation, everyone
attention is focused squarely on them, as they
belicve themselves to be the center of attention.
They are pre-occupied with their physical
appearance and are very critical of themselves,
assuming that others are equally observant and
critical. People tend to see themselves in much
the same way that other perceives them. The
adolescent self-concept is not merely a reflection
of other people opinion and environmental feed
back; it is also affected by cognitive concepts
such as locus of control.

The interest in clothing varies in different
adolescents because of their attitudes towards
clothing and the values they assign to it. These
differences are related to the individual general
values and self-concept that are expressed in other
areas of living. Interest in clothing varies with
body image (Horn and Gurel, 1981), appearance
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(Mac Gillivary & Wilson, 1997), clothing

deprivation (Francis & Liu, 1990: Frances, 1992)
peer acceptance (Smucker & Creckmore, 1972) and

personality (Hocelter, 1985). It was felt apart of

these there are other psychological variable too
that influences the clothing interest such as

age
self-concept and locus of control. .

This study was conducted to fulfil] the
following aims.

!. Tg access the relationship of ixgc with
clothing interest.

. 2. To ljecognizc the relationship of self-concept
with clothing interest.

3. To recognize the relationship of locus of
control with clothing interest.

HYPOTHESIS

To test the above aims following hypotheses
were formulated.

1. Age will significantly correlate with clothing
interest.

2. Subjects belonging to different age groups
will significantly differ in clothing interest.

3. Self-concept will significantly correlate
to clothing interest.

4. Subjects who have positive self-concept
and negative self-concept will significantly differ
in clothing interest.

5. Locus of control will significantly correlate
to clothing interest.

6. Subjects who have external and internal
locus of control will significantly differ in clothing
interest.

METHOD

Sample

A total of 200 adolescent girls, 100 adolescent
girls belonging to 13 to 16 years and 100
adolescent girls aged between 17-20 years were
randomly selected from, various educational

institute of Jaipur.
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Tools

Followi
INg tools were used for data collection:

vcrsiglou;'igg Interest Scale (CIS) streamlined
N ol Creckmore developed by G
Gurel, 1979, P y Gurel and

'Sclf-conccpt Rating Scale (CSRS) devised by
Pratibha Deo (1997).

Rotter's (1966) Social Reaction Inventory (
S'Rl) was used to assess the internality-externality
dimensions of locus of control.

Procedure

All the adolescent girls who constituted the
sample of the present study were given the test
in a group of 4 to 5. The data was collected and
scoring done strictly following the procedure
given in the respective manuals. To test the
proposed hypothesis mean, standard deviation,
coefficient of correlation and t-ratio were applied.

RESULTS

The results are presented in tables 1,23 &

TABLE - 1
Relationship of age, self-concept and locus of
control with clothing interest.

Variable Correlation
Age 290+
Self-Concept 233%*
Locus of control .240**

** p<.0l

Above table depict significant correlation of
age, self-concept and locus of control with
clothing interest.

Results of table2 shows that the group vary
in age significantly differ in clothing interest ( (-
scores =6.08, p>.01). Adolescent girls with lower
age group have greater clothing interest (m=46.52)
in comparison to girls with higher age group.

Findings of table3 revcal that negative self-
concept scorers have greater clothing interest
(m=57.44) and subjects with positive self-concept
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TABLE -2

Mean, SD, t-ratio of clothing interest in the

group of lower age group and higher age
group.

N | Mean | SD

Age t-ratio

Lower age group | 100 | 46.52 | 15.26 6.08**
13 - 16 years

Higher age group| 100 | 34.29 13.17
{ 17 - 20 years

** p<0l
TABLE -3

Mecan, SD, t-ratio of clothing interest in the
group of positive and negative self-concept.

Level of self- N {Mean | SD t-ratio
concept

Positive self- 97 140.00 | 1584 | 8.56%*
concept

Negative self- | 103 ] 57.44 | 1290
concepl

** p<.0l
TABLE - 4

Mcan, SD, t-ratio of clothing interest in the
group of internal and external locus of

control.
Locus of control | N | Mcan | SD [ t-ratio
Internal 101 44.06 | 1592]4.57**
External 99| 5442 | 16.12
** p<.0l

have less clothing interest (m=40.00).

Results shown in table4 reveals that girls with
different locus of control have different clothing
interest. Girls with external locus of control have
greater clothing interest (m = 54.42) than internals
(m = 44.06).

DISCUSSION

Present results show significant correlation
of age. self-concept and locus of control with
clothing interest. The results of carlier studies also

35
fm_md the relationship of age with clothing interest
(Silverman, 1945; Boswell, 1958: Ryan, 1966), g,c{f_
concept and clothing interest (Creckmore, 1974-
Solomon & Schoper, 1982) and locus of control
and clothing interest (Patrician and Workman,

1996).

The groups vary in age significantly differ
in clothing interest. The interest in clothing rises
sharply from thirteen to approximately eightcen
years, when it reaches its peak. The findings are
in agreement with Ryan (1966) and Kaiser (1997).
During adolescence, clothing intercst as a whole
assumes greater importance. To them, clothing
becomes a very important symbol of belonging
to certain peer groups. The clothes arc often a
source of positive feeling towards the self than
negative feelings. It becomes a source of
embarrassment and social discomfort when not
used properly.

During middle to late adolescence period a
sense of self is developed. Such self allows one
to integrate personal traits and appearances thal
seemingly conflict with one another in line with
contextual considerations (Leahy & Shirk, 1985).
This makés older adolescents less interested in
clothing than young adolescents.

On the line of available information the study
reveal that negative self-concept scorers have
greater clothing interest and subjects with positive
self-concept have less clothing interest. The
difference between two groups is significant a
0.01 level (t=8.56, p<.01). Pcople with positive self-
concept are satisfied with the self and have the
respect for self-worth. They are more independent
of others and think of themselves as rebellious

and resist doing things because cveryone else
is doing.

Individuals with negative self-concept have
Iess ability to resist peer pressure. They feel more
need to be loved and to belong, so they are casily
influenced and to greater lengths to be
accommodating and pleasing to others. Such
people use clothing as a means of reducing social
‘anxiety, creating a public image that corresponds
to socially desirable image (Miller. Davis &
Rowold, 1982). Adolescents with ncgative self-
concept are concerned with physical self, (o
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beautify the appearance, They use
a powerful medium through which sellis presented
to others in social world. Clothing makc«;‘ th N
_rccl go'od about them and make fav;)ralf;“
impression on others. Hence individuals with |o .
self-concept are greatly interested in clothing o
as to conform to social group. Horn (I968)%15(;
chc.ny and Zionts (1989) also believe ”n(
clothing is a significant force in cnhancemcmm:"
self when used positively. It contributes to on::s

feelings of self-acceptance, self-respect and self-
esteem.

(rlulhing as

I_ndlwduals vary in locus of control the extent
fo which they are interested in clothing is revealed
in la?lc 4 The externals have significantly greater
clothing interest (m=54.42) than internals (m=44.06)
(t=4.57, p<.01). Externals are readily influenced by
opinions of others and are indicated to be reckless
(Sherman, 1973). They are interested in clothes,
which are acceptable and like that of others around
them. They look to other people for validation
of their own opinions. These people display
feelings of personal inferiority coupled with an
intense concern of other people's suggestion and
opinions. To overcome this feeling, they use
clothing to reflect self-worth and to cope with
environmental situation, which makes them highly
interested in clothes. These individuals use
clothes to enhance their sense of security through
appearance as it makes them feel more self-

confident.

And the individuals with internal locus of
control make independent judgments. They are
not easily influenced by the opinions of other
people. They have high self esteem SO such
persons enjoy exXpressing their individualism and
feel little interest in clothes as they do not need
any support to rely on others with the result they

have low clothing interest.

CONCLUSION

Adolescent girls belonging to 13 to 16 ycars
are greatly interested in clothing probably they
are emotionally insecure about the appearance.
To them, clothing serves the purposc of satisfying
the desire to be onc with the group aqd tq belong
to a group. This results in high clothing interest.
Individuals with negative self-concept have
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greater clothing e
Sensitive to the opi
meet the expect

rest because these people are
nion of others and dress 1o
clolhing o ation o.f others. ”""?C usc
) powerful medium through which self
IS presented to others in social world. Girls with
external locus of control display feeling of
mfcru?nty, to overcome this feeling they express
more interest in clothes and try to communicate
that they are a part of a group and have certain
attributes and attitudes in common.
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