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e Corporate Initiatives / Examples

Rec
L Chik shampo0 ' ' -
Cavinkare launched Chik shampoo in 50 paise sachets. In
¢ yural and small town customers who used soaps to wash

ted a ‘sachet revolution’.

priel & Chik
order £ targe
r hair. It crea

a Swach range of Water Purifiers

wach is a water purifier developed by Tata Chemicals, a

part of the Tata group in India. It was designed as a low cost water
n low-income groups, who lack access to safe driﬁking

three variants as Tata Swach, Tata Swach Smart

and Tata Swach Smart Magic. This is an innovation not only for
providing potable drinking water but also a low cost solution against
already existing purifiers in the Indian market without the need of ‘

F 4

electricity, which is a scarce resource in India.

thet
9, Tat
The Tata S

purifier for India
water. It has got

3. ChotuKool refrigerator

The very first example is of refrigerator from Godrej & Boyce called i
ChotuKool. It run on battery unlike traditional refrigerator and

doesn’t need regular supply of power The price of this refrigerator is .
only Rs.3250), with a total weight of 3-4Kgs and it works on simply 20 i
elements as compared to over 200 elements of traditional refrigerator i"‘
This landmarking innov tion i sidered to be it is the ultimate
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